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to be without competition from any other me-
dium of entertainment.

Today, India produces between two to three
hundred films a year, and as such can be class-
ed with the first two or three film-producing
countries of the world. Most of our pictures
are in Hindi, though a number of them are
made in the regionsl languages, such as Ben-
gali, Marathi, Tamil, Telugu, Kanarese, Pun-
jabl and Oriya. The Hindi films are shown
throughout the country (as against the others
which have only a regional market), and have
played a great role in popularising Hindi as the
pational langusge—even before India became
free.

Let us examine the various aspects of the
industry, the conditions prevelent in it today
and the means that may be adopted to improve
them.

Market For Our Films
Relative to the output of our films, the
market for them is very iimited. Though India
thirty-five crores there arc

cinemas for the entire
country. Roughly speaking. this means there
are scarcely ten cinemas for one million peo—
ple, which is totally jnsdequate to meet the

" anly three thousand

of the struggle the industsy had ol thess
without being able o establish itself on a
footing.

Countries like Britain and Japan,
much smaller populations, have far more
tres than we have in India.

nrew cinemas have sprung op.
'I;;nr too slow to be of much help to the indus.

the home market, they have tn take into oo
sideration its limitations in making their fdes
Most producers do not find it financially worth- &
while to go in for CinemaScope, Technicolor gz
any of the latest and expensive technical d
lopments in cinematography, no matter how
tractive they may be.

Indeed, a Technicolor production made with
the utmost care cannot earn large profits fros S
the home marketl alone (no matter how sue-i
cessful it is) unless it is assured of a foreign
market a5 well In fact, many pictures mods
in colour have been unsuccessful. When 1 m-
dertook to make “Jhanak Jhanak Payal Baje™s
in Technicolor, colleagues and other prodeces
warned me against the great risk involved. Foro
tunately, the picture became phenomenally pe

pular. Yet, I feel that despite the fr
success of “Jhanak Jhanak Payal Baaje,” can-
sidering the cost of production, profits wiill ot
be very large.

The home market has certainly develeped
since Independence, but this has been offset 2
the Joss of the important territory of Pakistey
which was an integral part of India. This tam
tory has been lost to our films because of it
policy adopted by the Government of Pakiss
wwhich docs not allow the free import of Indag
pictures. Pakistan has suggested a barter oF
tem—one Indinn film against one Paklst
film.
The barter system has also been su
by some other countries, but I think it i neld




At one ti the {ilm was looked d
A own up-
on in Ind'a as a social evil, bur today it is‘::-
mg'n‘.:i;ed a:dthe most important medium of in- In our country, filmgoers write ﬁnkﬁlﬂ.
struction, education, and propegands. The Gov- not only to stars Bajt b sivectae saticbi ol
mﬂﬁ ndia produces educative documen- as well The fan mail ptudm‘::d:vt
ha!m—y lms and newsreels on a large scale, and  peal indication of th b
s made several films to popularise the com- =g s
?:::‘giﬁjm envisaged in the second Five- they I'ke o picture and they go the extent of
: sendi; i i i i =
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w;!;'::m t:::‘;“lcumflm “shorts™ so that the flooded with thousands of letters and g::!: from
thmeu: reiiing u:nl picturegoers  may wiew  people who have enjoyed secing “Jhanak Jha-
Aok Thix e y compulsion enforced by  nak Payal Baaje™ I refer to this fact because
F;'hnm;:pt upan the (.j.im industry so far. I think it Is a special characteristic of Indian
{ e“ ilm i.lln‘.us!ry in India is also subject cinemagoers that not only do they admire the
o very heavy taxation. The entertalnment tax glamorous stars but aiso prodocers, directors:
and technicians when their work is good.

The Future :
Thus in India films play a dual role—of
providing entertainment to millions and also
educating them. Films being the only means
of mass entertainment, cinegoers want differ-
ent kinds of entertainment in the films they
: see. Hence ‘one finds music. comedy, drama,
R, i 7 - dances, tragedy. sentiment, coloer, all blended
4 - M i \ in a 5 ngle movie. Hence our films are lengthy
evident from some of the specch- ; —usually more than 13,000 fest and in some
representatives of the people in = I cases as much as 17,000 feet or more.
Tl The sducative element or the message is
‘censorship rules are to be judg- q > 3F 3 implied in our films, and it is oot a compulsary
of Indian public opinion ; } : part of the footage. It is through the entsr-
< ~ 7 tainment & film provides that its message is put
UCTOSS.
With the new Flve-Year Plan under Wiy
India is on the moad to sconomic stability and
Prograss Government should also prepare  a
five—year plan for the film industry along the
lincs indicated above. Such a plan would be-
nefit the film industry and in turn the eptine =
country. [ hope oun Tlms will achieve great-
er progress and find their way to the theatres

of the world in the years to comi.

i 4 like to stress agein
a free exchange of films
the one hand we should

betwean nations.
have more films
.tries, and on the other

greater scope for our films - _
Shantasram, aathor of this show our films in thei
artiel scale. rak

r theatres




